Maximizing Social Media
Impact with FE-Commerce
Visuals

The objective of this lesson is to Equip you, our Clubshoppers
and VIPs, with the basic knowledge and techniques to
effectively use the provided fe-Commerce visuals on social
media platforms for optimal reach and engagement.

We’'ll keep adding effective visuals to your Banner Generator.

You can always find inspiration and help at your AI Content
Creator

1. Understand the Visuals:

» Context: Familiarize yourself with the story behind each
image. Knowing the context will help you communicate
more authentically with your audience. These two
articles may be the beginning: 1) fe-Commerce Movement
For Global Prosperity — 2) United Nations Sustainability

Goal 1.
- Emotion: Identify the emotion each visual is trying to
evoke — inspiration, trust, empowerment, etc. Tailor

your posts to resonate with that emotion.

2. Captioning with Precision:

- Keep It Concise: Your caption should be brief yet
impactful. Aim for clarity over length.
=Incorporate Brand Hashtags: Use #FECommerce,
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#ShopWithPurpose, and #FairAndEthical for better
visibility and to create a cohesive brand presence.

- Personalize Your Message: While we’ve provided sample
captions, feel free to adjust them to reflect your
experiences and voice.

3. Engage & Interact:

 Prompt Engagement: End your post with a question or
call-to-action, prompting your audience to interact,
share, or comment.

- Stay Active: Respond to comments and engage in
meaningful conversations. Building a community requires
two-way communication.

- Host Live Sessions: Go live on platforms like Instagram
or Facebook. Discuss the FE-Commerce movement, answer
questions, and showcase the visuals in your discussions.

4. Optimize for Each Platform:

A. Raising FE-Commerce Awareness:

» Instagram: Use all 30 allowed hashtags. Mix brand-
specific, niche, and broad hashtags for optimal reach.
Post stories regularly and use FE-Commerce visuals as
story backgrounds. Share the ethos and stories of the
FE-Commerce movement. Use relevant hashtags to increase
discoverability.

- Facebook: Tag the official FE-Commerce page (Under
Construction) in your posts. Use Facebook’s “Invite to
Like” feature to convert post likes into page followers.
Engage in groups related to commerce, shopping, or
ethical purchasing. Share insights about the FE-Commerce
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movement.

- Twitter: Incorporate trending hashtags where relevant.
Engage with industry leaders and retweet related
content. Engage with trending topics relevant to
commerce, shopping, and ethics. Share thoughts, retweet
related content, and highlight the principles of FE-
Commerce.

B. Registering New Clubshoppers:
= Instagram:

1. Bio Link: Direct followers to your FE-Commerce landing
pages via the bio link. Use tools like Linktree for
multiple links.

2. Engaging Captions: Prompt users to “check the link in
the bio” for exclusive offers or to join the FE-Commerce
community.

3. Stories & IGTV: Use swipe-up links or direct followers
to the link in your bio for registrations.

= Facebook:

1. Post Descriptions: Include your landing page link when
sharing FE-Commerce visuals.

2. Pinned Post: Have a post at the top of your profile or
page that contains information about joining FE-Commerce
with your direct link for registration.

» Twitter:

1. Tweets & Retweets: Add your landing page link, inviting
users to join the FE-Commerce community.

2. Bio Link: Direct followers to your FE-Commerce landing
page from your Twitter bio.
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5. Analytics are Your Friend:

Track Your Progress: Platforms like Instagram and
Facebook offer insights into post-performance. Monitor
what’s working and adjust your strategy accordingly.

- Experiment: Change post timings, captions, or even the
visuals’ sequence to see what resonates most with your
audience.

6. Ethics First:

- Represent Accurately: Ensure you represent the FE-
Commerce movement truthfully. Avoid making exaggerated
claims.

= Disclose Affiliation: It’s not just ethical; on many
platforms, it’s mandatory. Use terms 1like “#ad” or
“#Clubshopper” to disclose your relationship with FE-
Commerce.

Final Thoughts:

Always remember, you’re not just promoting a brand; you're
advocating for a movement. The success of FE-Commerce
signifies a shift towards a fairer and more ethical commerce
system, aiming to elevate the lives of millions globally.
Approach every post, every engagement, and every conversation
with that larger goal in mind.

Thank you for being an integral part of this journey towards
fair and ethical commerce. Let’s make a difference together!



